Guinness Storehouse voted World’s Leading Beer Tour Visitor Experience 2022

The home of Guinness in Dublin has been named the world’s best tour experience for beer lovers.

The Guinness Storehouse, one of Ireland’s top visitor attractions, has scooped another prestigious award having been voted the World’s Leading Beer Tour Visitor Experience 2022 at the World Travel Awards.

The World Travel Awards acknowledge, reward and celebrate excellence across all sectors of the travel, tourism and hospitality industries. The Guinness Storehouse previously won the European finals in October this year and faced competition in the world finals from the Tiger Brewery, Singapore and Coors Brewery Tour, Colorado, among others.

A not-to-be-missed Dublin experience, the Guinness Storehouse tells the story of one of Ireland’s most loved brands. Unfolding over seven floors, the venue reveals the history of ‘the black stuff’, its brewing process, the incredible brand story stretching over 260 years and its iconic advertising. 

Along the way there is an opportunity to taste the unique stout and to learn how to pour the perfect pint. And for a completely personalised pint, the Storehouse offers the STOUTie experience, which uses ground-breaking technology to print your selfie onto the Guinness head.

The Guinness Storehouse is also home to Arthur’s Bar and the 1837 Bar & Brasserie, both offering delicious food options to perfectly pair with a pint of Guinness.

At the top of the building is the famous Gravity Bar, where visitors can enjoy unparalleled, panoramic, 360⁰ views of Dublin city and beyond, while they enjoy a complementary pint of Guinness or a soft drink. 

The Storehouse is located at the famous St James's Gate Brewery, which has been the home of Guinness since 1759. The brewery is in Dublin’s Liberties, an area renowned for its brewing and distilling history. Just metres from the Storehouse is the Guinness Open Gate Brewery, an experimental taproom and brewery where brewers are given the creative licence to dream in beer. 

Throughout the year the Guinness Storehouse stages special events. This Christmas it will partner with world-renowned Irish visual artist, GRIF, who will curate a multi-media art installation under the theme ‘Welcome Home’. 

Running from 23 November to 6 January, the installation features a unique digital Christmas tree and surge film paired with live pop-up entertainment, mulled Guinness and festive treats, making a trip to the home of Guinness a must-do on everyone’s Christmas list.
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